
Leads and sales(PPC) Report 

https://www.yourwebsite.com



This Google Adwords Report will provide you with an overview of your account statistics and 
show the performance of key metrics (clicks, impressions, cost, avg.cpc etc.). 

Ø Clicks:- Total number of times users have clicked on an ad to reach the website/landing page
Ø Impression:- Number of times an ad is shown to the user for a specific keyword
Ø Avg CPC:- Ads spend / Ad Clicks
Ø CPM:- Cost per thousand impression over time(also known as Cost per mile or CPM)
Ø CT R:- Click Through Rate over time for all or selected campigns or ad group (the number of 

clicks divided by the number of impressions for the ad) 
Ø Cost:- Ads cost Displayed as numeric value  in a graph tracking your spend over time 





• An AdWords campaign is usually comprises of several  . Each ad group serves 
different ad texts based on the type of keyword a user may type into Google's search 
engine.



Keywords are the intentions of user for which they want to know more about. Whatever 
user types in google search box leads to keywords. Keywords are either shorttail or 
longtail.
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